


































 



Appendix E 
Sample Bus Advertising Policies 

  



 



 
Bus Advertising Policy  

 (Applies to both internal and external advertising?) 
 

1.1 Terms 
 

Terms used in this RFP are defined as follows: 
 

“Sponsoring Entities” means those organizations funding or managing the 
contracted transit service, consisting of the North Lake Tahoe Resort 
Association, the Truckee/North Tahoe Transportation Management 
Association, and the Tahoe Transportation District.  

 
“Contractor” means the firm selected by the Sponsoring Entities to perform 
sales, production and installation of advertising space on its bus fleet. 
 
“Advertiser” means the person or firm whose advertisement is posted on a 
Placer County vehicle. 

 
1.2 Restrictions on Advertising Content 

 
The following forms of advertising will not be permitted for placement or 
display on vehicles used in the service:   
 
• Tobacco.  The advertisement promotes the sale or use of tobacco or 

tobacco related products, including depicting such products. 
 

• Alcoholic beverages.  The advertisement promotes the sale or use of 
alcohol or alcohol related products, including depicting such products. 

 
• Marijuana.  The advertisement promotes the sale or use of marijuana or 

marijuana related products, including depicting such products. 
 

• Profanity.  The advertisement contains profane language.   
 

• Firearms.  The advertisement contains an image or depiction of a firearm. 
 

•  Violence.  The advertisement contains an image or description of graphic 
violence, including, but not limited to, (1) depiction of human or animal 
bodies, body parts, or fetuses in states of mutilation, dismemberment, 
decomposition, or disfigurement, or (2) the depiction of weapons or other 
implements or devices associated in the advertisement with an act or acts 
of violence or harm to a person or animal. 

 



• Unlawful conduct.  The advertisement, or any material contained in it, 
promotes or encourages, or appears to promote or encourage, unlawful or 
illegal behavior or activities. 

 
• Unlawful good or services.  The advertisement, or any material contained 

in it, promotes or encourages, or appears to promote or encourage, the use 
or possession of goods or services unlawful or illegal in either Nevada or 
California. 

 
• Obscenity or nudity.  The advertisement contains obscene material or 

images of nudity. 
 

• Sexual suggestiveness.  The advertisement contains material that 
describes, depicts, or represents sexual activities or aspects of the human 
anatomy in a way the average adult, applying contemporary community 
standards, would find offensive or inappropriate for viewing by minors. 

 
• Demeaning or disparaging.  The advertisement contains materials that 

demeans or disparages an individual or group of individuals on the basis 
or race, color, religion, national origin, ancestry, gender, age, disability, 
ethnicity, or sexual orientation. 

 
• “Adult” oriented goods or services.  The advertisement promotes or 

encourages, or appears to promote or encourage, a transaction related to, 
or uses brand names, trademarks, slogans, or other materials which are 
identifiable with films rated “X” or “NC-17”, video games rated “A” or 
“M”, adult book or novelty stores, adult video stores, nude dance clubs or 
other adult entertainment establishments, adult telephone services, adult 
internet sites, or escort services. 

 
• Political.  The advertisement, or any material contained in it, promotes, 

appears to promote, opposes, or appears to oppose, any candidate for 
public office, any political party, or promotes or implies a position on any 
proposition, referendum, proposed or existing laws or other ballot 
measures. 

 
• Religion.  The advertisement promotes, opposes, or addresses religion or a 

religious subject. 
 

• Endorsement.  The advertisement, or any material contained in it, implies 
or declares an endorsement by the sponsoring entities or the member cities 
within the service area, of any service, product, or point of view, without 
prior written authorization of the sponsoring entities. 

 



• False, misleading, or deceptive commercial speech.  The advertisement 
proposes a commercial transaction and the advertisement, or any material 
contained in it, is false, misleading, or deceptive. 

 
• Libelous speech, copyright infringements, etc.  The advertisement, or any 

material contained in it, is libelous or an infringement of copyright, or is 
otherwise unlawful or illegal or likely to subject Placer County to 
litigation. 

 
• Special provisions regarding web addresses and telephone numbers.  The 

advertisement is such that (1) the message or sponsorship of the 
advertisement cannot reasonably be determined without reference to a 
website or telephone number that is listed in the advertisement, and (2) 
that website prominently contains, or that telephone number directs callers 
to, material that violate the Guidelines.   

 
The Contractor shall use discretion when accepting materials for display or 
soliciting potential advertisers to ensure that restricted advertisements are not 
displayed. Complaints received by the sponsoring entities about any 
advertisement will be directed to the Contractor for immediate response. 
Contractor shall copy the TTD representative on any correspondence 
regarding complaints and resolutions.  The TTD reserves the right to request 
removal of any advertisement from any bus.  If requested, advertisement shall 
be removed within 48 hours of receipt of written request.   

 
1.3 Un-Paid Public Service Announcements and Non Profit Advertisements 

 
Unsold advertising space may be used for eligible Public Service 
Announcements (PSA) free of charge.  Contractor may charge advertiser a fee 
for production and/or installation and removal of the advertisements. 
Installation and removal shall be at no charge to the County. 

 
PSAs will be allowed on a space availability basis.  As with any 
advertisements, PSAs must be approved by Placer County prior to installation.  
Placer County reserves the right to reject any PSA content submitted for 
display on its buses.   

 
Public Service Announcements are subject to the following criteria.   

 
a. Must be a non-profit corporation with a 501 (c)(3) authorization from the 

IRS.  Documentation must be provided.   
 
b. Must not have purchased advertising for the same campaign from other 

media outlets. 
 

c. Must be directed to a significant segment of the public and relate to: 



   
• Prevention and Treatment of illness 
• Children and Family Services 
• Broad-based employee contribution campaigns (i.e. United Way), or  
• Services and programs that support low income and disabled citizens.   

 
d. Advertisements may not be: 

 
• Retail or commercial in nature 
• For any for-profit lobbying groups, organizations and other products 

that clearly conflict/counter the PSA message 
• Pharmaceuticals (in most cases)   
• Related to festivals, shows, sporting events, concerts, lectures or 

events for which an admission fee is charged or which is commercial 
in nature  

• Religious or political in nature, nor solicit or promote membership in a 
religious or political organization 

• Restricted under Restrictions on Advertising Content (Section 5.5)   
 

1.4 Review of Advertisement 
 

Contractor shall ensure each advertisement is reviewed and approved by TTD 
representative prior to placement. Upon receipt of notification, TTD 
representative shall advise the Contractor whether the advertisement conforms 
to the TTD’s standards or otherwise violates Restrictions on Advertising 
Content (Section 5.5). Contractor may allow Advertiser to make revisions to 
the advertisement in order to bring the advertisement into conformance.   

 
If the Contractor and the Advertiser do not reach agreement on the revision of 
the advertisement, or if the Contractor determines that no appropriate revision 
would bring the advertisement into conformity with the standards set forth in 
Section 1.2, the Advertiser may request that the Contractor obtain a formal 
determination from the TTD representative.  TTD representative may consider 
any materials submitted by the Advertiser and may consult with the 
Contractor, Director of Public Works or TTD legal counsel in making the 
formal determination whether the proposed advertisement is acceptable.  
County representative shall provide the Contractor with a written notice of the 
formal determination, and the Contractor shall relay the formal determination 
to the Advertiser.  Contractor may appeal the formal decision in writing to the 
TTD Board of Directors. 
 

1.5 Revenue 
 

The Contractor shall pay Placer County a percentage of the annual gross sales 
or a yearly minimum guaranteed payment, whichever is greater.  The 
minimum guarantee shall be paid in equal monthly installments for the 



contract year plus any amount above the minimum guarantee equal to the 
percentage of gross sales agreed upon.   

 
 



 



APPENDIX F 
Bus Stop Inventory 

  














































